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Some data

> 4-10% of global GHG emissions
>60-400 M workers

> 500 trillion liters of water

>1600 M of tonnes of materials

X2 production between 2000 and 2015
X3 exports of used clothes from the EU
<1% recycling

The average European is buying 60%
more clothing comparing with 15 years
before yet wearing 36% less time. Add text here




THE LIFE OF OUR CLOTHES IN A ZERO WASTE WORLD

THE WASTEFUL LIFE OF OUR CLOTHES

Global textiles Up to 18% of global Plasticis projected to
R R GHG errissi thee:
from thx budget available for
2000 and 2615, whie textie sector, the sector S times
the number of uses by 2050.

STEP 1: PRODUCTION

KO,
- STEP 2: DESIGN Material input is reduced for all types of fibre and
Guments are demagred for physical they are mainly sourced from recycled textiles and
' ] and emotional durabilly sustainably produced natural fibres as well as new
mm’ Fibres.

1 b s of clolbes prochuced is enabled by
cheap synthetic fibres - mostly podyester. which is found in
arver bal of alllextries produced. Mot recycled contert i
clothes today ceiggrates from PET botlbes which, insdead of
berg recycled indo bt s, are dawncyched into clath

STEP 18: END-OF-LIFE

Garments are collected, sacted and recycled to
feed high quality recycled material back irio
Ihe sy=dem.

Made to
STEP 3: MANUFACTURING order
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STEP 2: DESIGN

Al the design sdage demand
fox Fast Fashion 15 created via
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overproduction and destruchion of unsokd '
chathirg Transparency in lhe supply dhan -
and environmental damage.

STEP 3: PRODUCTION

Duxingthe accelerated mandadueing cycks
abuse of human and labour rights. child labour.
health and safety issues, 2 well as sl
acadents reman commonplace

STEP 9: TRANSPARENCY

Digital information oo garmesis ks

<anting and recychng easier,
e e

STEP 8: REPAIR
Local repas and refurbish busnesses @
penesale revere and support the
local circular economy. Conparses

offer take-badk schermes lo repair,
redye. ard resell thes dothes,

STEP 4: CONSUMPTION

The s of high-quality materials ercures thal
garments can lLast for many yeurs Lo come
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STEP 4: MARKETING

Agggessive marketing and corveniert dolrveries,
resll 10%-60% of produced chihing gorg

unenkd o berg sokd al a drscount. 20%-30% of
onne prurchares are relumed and dften end up

berg destroyed ralher than put back ansale.
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STEP 5: CONSUMPTION

Waedeobes are rephaced frequently by new fast
Fashuon tems thot quackly become unfastsonable
o dmaged becauras of poor quality, Every yvar,
almodt 28 kg of texdies per wbabitant are
consumed in Europe, with 42% of these becoming
wirdde smourting lo fl kg of chothes per person
e your.

STEP 5: MARKETING

Fewer collections with timeless designs

ncrease the time cothes ae loved.
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STEP 7: SECOND LIFE

Garments are green a second life by berg
donated reused. resold of swapped.

STEP 6: MICROPLASTICS POLLUTION

Matural fit du pollution

the main sources of

STEP 6. DISPOSAL Textiles are one of

Every secord the equivalert of a
el 5 burnt or buried in a landfill.
Tetike-to-texti recycing rales. are aound 1%
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https://zerowasteeurope.eu/wp-content/uploads/2023/03/1956-Beyond-Circular-Fashion-infographic-FINAL.png

Is Fast Fashion a success, a failure... or both?

ltis based on cheap and fast ~ Three main enablers:
production linked to effective - Introduction of synthetic fibers

marketing strategies that - Externalisation of environmental

and social costs from production
to disposal
Delocalisation of production

stimulate consumption.




Circularity is key
But is not enough

The importance of tackling
overproduction




Including W

Risk

Cumulative GHG emissions (Gt CO,e)

BAU Fossil/ Bio- Bio-based Budget
based Mix Only Scenario
Scenario

Plastic decarbonisation scenarios until 2050 -
Is Net-zero enough for the materials sector? - Eunomia 2022




Legislation is key
But it's not enough




There is no such thing as a sustainable textile product

without a sustainable textiles business model/




How would a sustainable, fFair, zero waste
business model look like?

1- Design for physical and emotional durability
2- Demand driven production - design out unsolds and

discounts

3- Full supply chain transparency and traceability post-
sale

4- Extend the use-phase after first ownership




@zerowasteeurope
@JMSimonL

Thank you

zerowasteeurope.eu

#beyondcircularfashion
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